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Overview 
Blukids is Upim’s clothing brand 
dedicated to kids.  
 
It is a brand of OVS SpA, a group with 
over 1,450 stores in Italy and other 
countries.  
 
Point of reference for a great value, 
accessible shopping to suit the everyday 
needs of parents and kids. 
 
•  over 250 stand-alone stores in Italy 

and abroad and over 200 dedicated 
corners in Upim full format stores 

•  average surface area 130 – 150 sq m 
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Mission 
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Italian kids’ clothing brand offering baby 
(0-36 months), kids (2-9 years) and 
junior (9-15 years) collections in 
addition to underwear, accessories and 
footwear.  

Blukids products are styled in Italy and 
designed for all kinds of activities and 
occasions.  

The collections stand out for their 
quality and use of natural fibres, always  
at affordable prices.  



Store Concept 
The stand-alone stores are mainly 
located in city and town centres, 
shopping centres and neighbourhoods, 
while Blukids corners are inside specialty 
toy retailers and Upim full format stores. 
  
The stores have warm, welcoming 
surroundings to guarantee a relaxing visit 
to parents and kids.  
Shops featuring clean-cut designs and 
eco-sustainable materials, such as light 
wood, hemp painted with kids’ 
handprints, combined with bold brights 
and low-intensity lighting. 
Different areas are designed to create a 
route for customers to discover the 
different age ranges. 
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Store Concept 
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Product 
Blukids offers collections for kids aged 
0-15, which stand out for their use of 
natural fibres and their excellent value for 
money.  
 
The range also includes underwear, 
accessories and footwear. All products 
are made to be comfortable and fun for 
kids to wear. 
 
The collections include lots of items 
customised with characters from the most 
important Licensors like Disney, Warner 
Bros, Marvel and many more.  
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Product 

Blukids operates with an in-house team of 
designers, pattern makers working alongside 
external designers to ensure constant renewal 
in the product range.  
 
An experienced, well established sourcing 
team, based in the Far East garantees the 
development of a huge assortment at 
extremely competitive prices and high quality. 
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DESIGN & DEVELOPMENT 



Product 

Blukids works pro-actively to ensure quality.  
 
Laboratory tests and quality controls are carried 
out annually by suppliers and independent third-
party test institutes, to guarantee that the quality 
of products complies with the standards in terms 
of in-house requirements and current legislation 
with regard to production, materials and 
procedures.  
 
For many childrenswear and underwear products 
Blukids uses Biocotton (grown without the use 
of any synthetic agricultural chemicals) and is 
certified by Oeko-Tex to make sure no chemicals 
are used in the garments.  
The company is part of the Better Cotton 
Initiative. 
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QUALITY 



Communication 
The Blukids logo has 
been redesigned with a 
graphic style that 
emphasizes its fresh, 
lively mood. The AD 
campaign shows real kids 
and not stereotypes.  
 
Kids running, fighting, 
laughing, crying, getting 
dirty and hugging... kids 
growing. Their beauty lies 
in their authenticity, and 
Blukids clothing is cut out 
for this way of living. 

8 



Communication 
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New Media & CRM 
Blukids has a proactive recruiting and loyalty strategy.  
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BLUKIDS CARD: 210,000 cardholders 
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Press Clippings 
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BLU KIDS - Abb. bambino
ITALIA - MEDIAMOND S.P.A. - DONNA MODERNA - 26/01/2016 - Pag.: 85
Circulation: 265.663

Press Clippings 



BLUKIDS 
Via Terraglio 17 

30174 Venezia Mestre 
www.blukids.com 

 


